
METHODS OF DATA COLLECTIONS 

FOCUS GROUP DISCUSSION 

A focus group is best defined as a small group of carefully selected participants who 

contribute to open discussions for research. The hosting organization carefully selects 

participants for the study to represent the larger population they’re attempting to target. The 

group might look at new products, feature updates, or other topics of interest to generalize the 

entire population’s reaction. Focus group research includes a moderator. Their job is to 

ensure legitimate results and reduce bias in the discussions. In 1991, marketing and 

psychological expert Ernest Dichter coined the name “Focus Group.” The term described 

meetings held with a limited group of participants with the objective of discussion. 

BRIEF DESCRIPTION OF THE TECHNIQUE 

Focus group discussion consists of four major steps as shown in Figure 1. These include (1) 

research design, (2) data collection, (3) analysis and (4) reporting of results (Morgan et al., 

1998). 

1. Research design 

The process begins with identifying the main aim and defining the key research objectives of 

the study. Based upon the research objectives, a list of questions (schedule or script) is 

prepared as guidance for each focus group discussion session. This is followed by seeking 

ethics clearance. Thereafter, participant identification is perhaps the most critical step since 

the technique is largely based on group dynamics and synergistic relationships among 

participants to generate data. The composition of the group will depend on the main aim of 

the research. According to Krueger and Casey (2000), individual's self‐disclosure tends to be 

natural and comfortable. However, for some, it requires trust and effort. Willingness to fully 

engage in a group discussion is instrumental in generating useful data and can be achieved 

more readily within a homogenous group. Consequently, Krueger (1994) suggests that 

participants should share similar characteristics such as gender, age range, ethnic and social 

class background. However, homogeneity is challenged by some researchers since unfamiliar 

participants can give honest and spontaneous views and can overcome pre‐existing 

relationships and patterns of leadership in the group. Furthermore, evidence suggests that 

mixed gender groups tend to improve the quality of discussions and its outcomes.  

Given the small number of participants in a focus group discussion and the general design as 

a one‐off encounter, one cannot exhaustively discuss a topic just by conducting a single 

group discussion. Consequently, some authors have recommended a minimum of three to 

four group meetings for simple research topics. The principle of theoretical saturation, where 

focus group discussion sessions are run until a clear pattern emerges and subsequent groups 

produce no new information has been applied for studies covering larger study areas, wider 

interest groups and complex topics. 

The next step is to identify a convenient venue for the discussion. Researchers must take into 

consideration participants’ comfort, access to the venue, and levels of distraction (Smith, 



1972). In addition, they should be in a normal and familiar setting with sufficient space for 

different activities within the focus group discussion, such as examination of samples, 

ranking activities, and exercises. There must also be enough seating that enables participants 

with a clear view of each other and the facilitator(s). 

2. Data collection 

Focus group discussion requires a team consisting of a skilled facilitator and an assistant. The 

facilitator is central to the discussion not only by managing existing relationships but also by 

creating a relaxed and comfortable environment for unfamiliar participants. Similarly, the 

assistant's role includes observing non‐verbal interactions and the impact of the group 

dynamics, and documenting the general content of the discussion, thereby supplementing the 

data. Non‐verbal data rely on the behaviour and actions of respondent's pre‐focus group 

discussion, during and post‐focus group discussion. Non‐verbal data provide “thicker” 

descriptions and interpretations compared to the sole use of verbal data. Gorden (1980) 

outlines four non‐verbal communication data sources based on participants’ behaviour 

reflected by body displacements and postures (kinesics); use of interpersonal space to 

communicate attitudes (proxemics); temporal speech markers such as gaps, silences, and 

hesitations (chronemics); and variations in volume, pitch and quality of voice (paralinguistic). 

The main methods of data collection during a focus group discussion include audio and tape 

recording, note‐taking and participant observation. 

3. Analysis 

Focus group discussion usually yields both qualitative and observational data where analyses 

can be demanding. According to Leech and Onwuegbuzie (2007, 2008), qualitative analysis 

techniques that can be used to analyse focus group data include grounded theory analysis, 

content analysis and discourse analysis. Morgan (1988) recommends the use of content and 

ethnographic analytic techniques to analyse data from a focus group discussion since it 

affords the researcher an opportunity to obtain both qualitative and quantitative information 

through a “three‐element coding framework” leading to mixed content analysis. 

Data coding is accomplished in two stages. The first step is the initial coding which involves 

the generation of numerous category codes without limiting the number of codes. At this 

stage, the researcher lists emerging ideas, draws relationship diagrams and identifies 

keywords used by respondents frequently as indicators of important themes. The second stage 

involves focused coding where the researcher eliminates, combines or subdivides the coding 

categories identified in the first step. Attention should be drawn to recurring ideas and wider 

themes connecting the codes. This process can yield quantitative results to draw comparisons 

across focus groups, group dynamics, individual participants or the participants’ statements. 

4. Results and reporting 

Once all the data are analysed, the researcher needs to consolidate the results into a coherent 

report for dissemination. Key decisions regarding the audience must be made to tailor the 

report to meet the needs of the target audience. The report can be presented in a narrative or 



point wise format. The report should capture participant information such as gender, age and 

education level in addition to key quotes from participants to emphasise points. The findings 

should be shared with the participants of the study through a process called member 

checking, respondent validation, or participant validation to validate the results thereby 

increasing the credibility of the report or study. 

 

OBSERVATION 

Observation, as the name implies, is a way of collecting data through observing. Observation 

data collection method is classified as a participatory study, because the researcher has to 

immerse herself in the setting where her respondents are, while taking notes and/or recording. 

Observation as a data collection method can be structured or unstructured. In structured or 

systematic observation, data collection is conducted using specific variables and according to 

a pre-defined schedule. Unstructured observation, on the other hand, is conducted in an open 

and free manner in a sense that there would be no pre-determined variables or objectives. 

Advantages of observation data collection method include direct access to research 

phenomena, high levels of flexibility in terms of application and generating a permanent 

record of phenomena to be referred to later. At the same time, observation method is 

disadvantaged with longer time requirements, high levels of observer bias, and impact of 

observer on primary data, in a way that presence of observer may influence the behaviour of 

sample group elements. 

It is important to note that observation data collection method may be associated with certain 

ethical issues. Fully informed consent of research participant(s) is one of the basic ethical 

considerations to be adhered to by researchers. At the same time, the behaviour of sample 

group members may change with negative implications on the level of research validity if 

they are notified about the presence of the observer. 

Observation (watching what people do) would seem to be an obvious method of carrying out 

research in psychology. However, there are different types of observational methods and 

distinctions need to be made between: 

    1. Controlled Observations 

    2. Naturalistic Observations 

    3. Participant Observations 

In addition to the above categories observations can also be either overt/disclosed (the 

participants know they are being studied) or covert/undisclosed (the research keeps their real 

identity a secret from the research subjects, acting as a genuine member of the group). 

1. Controlled Observation 



 

Controlled observations (usually a structured observation) are likely to be carried out in a 

psychology laboratory. The researcher decides where the observation will take place, at what 

time, with which participants, in what circumstances and uses a standardized procedure. 

Participants are randomly allocated to each independent variable group. Rather than writing a 

detailed description of all behavior observed, it is often easier to code behavior according to a 

previously agreed scale using a behavior schedule (i.e. conducting a structured observation). 

The researcher systematically classifies the behavior they observe into distinct categories. 

Coding might involve numbers or letters to describe a characteristic, or use of a scale to 

measure behavior intensity. The categories on the schedule are coded so that the data 

collected can be easily counted and turned into statistics. In general, observations are 

relatively cheap to carry out and few resources are needed by the researcher. However, they 

can often be very time consuming and longitudinal. 

Strengths 

    1. Controlled observations can be easily replicated by other researchers by using the same 

observation schedule. This means it is easy to test for reliability. 

    2. The data obtained from structured observations is easier and quicker to analyze as it is 

quantitative (i.e. numerical) - making this a less time-consuming method compared to 

naturalistic observations. 

    3. Controlled observations are fairly quick to conduct which means that many observations 

can take place within a short amount of time. This means a large sample can be obtained 

resulting in the findings being representative and having the ability to be generalized to a 

large population. 

Limitations 

Controlled observations can lack validity due to the Hawthorne effect/demand characteristics. 

When participants know they are    being watched they may act differently. 

2. Naturalistic Observation 

Naturalistic observation is a research method commonly used by psychologists and other 

social scientists. This technique involves observing involves studying the spontaneous 

behavior of participants in natural surroundings. The researcher simply records what they see 

in whatever way they can. In unstructured observations, the researcher records all relevant 

behavior without system. There may be too much to record and the behaviors recorded may 

not necessarily be the most important so the approach is usually used as a pilot study to see 

what type of behaviors would be recorded. Compared with controlled observations it is like 

the difference between studying wild animals in a zoo and studying them in their natural 

habitat. With regard to human subjects, Margaret Mead used this method to research the way 

of life of different tribes living on islands in the South Pacific. Kathy Sylva used it to study 

children at play by observing their behavior in a playgroup in Oxfordshire. 



Strengths 

    1 By being able to observe the flow of behavior in its own setting studies have greater 

ecological validity. 

    2. Like case studies, naturalistic observation is often used to generate new ideas. Because it 

gives the researcher the opportunity to study the total situation it often suggests avenues of 

inquiry not thought of before. 

Limitations 

    1. These observations are often conducted on a micro (small) scale and may lack a 

representative sample (biased in relation to age, gender, social class or ethnicity). This may 

result in the findings lacking the ability to be generalized to wider society. 

    2. Natural observations are less reliable as other variables cannot be controlled. This makes 

it difficult for another researcher to repeat the study in exactly the same way. 

    3. A further disadvantage is that the researcher needs to be trained to be able to recognize 

aspects of a situation that are psychologically significant and worth further attention. 

    4. With observations, we do not have manipulations of variables (or control over 

extraneous variables) which means cause and effect relationships cannot be established. 

3. Participant Observation 

Participant observation is a variant of the above (natural observations) but here the researcher 

joins in and becomes part of the group they are studying to get a deeper insight into their 

lives. If it were research on animals we would now not only be studying them in their natural 

habitat but be living alongside them as well! This approach was used by Leon Festinger in a 

famous study into a religious cult who believed that the end of the world was about to occur. 

He joined the cult and studied how they reacted when the prophecy did not come true. 

Participant observations can be either cover or overt. Covert is where the study is carried out 

'undercover'. The researcher's real identity and purpose are kept concealed from the group 

being studied. The researcher takes a false identity and role, usually posing as a genuine 

member of the group. On the other hand, overt is where the researcher reveals his or her true 

identity and purpose to the group and asks permission to observe. 

Limitations 

    1. It can be difficult to get time / privacy for recording. For example, with covert 

observations researchers can’t take notes openly as this would blow their cover. This means 

they have to wait until they are alone and rely on their memory. This is a problem as they 

may forget details and are unlikely to remember direct quotations. 

    2. If the researcher becomes too involved they may lose objectivity and become bias. There 

is always the danger that we will “see” what we expect (or want) to see. This is a problem as 



they could selectively report information instead of noting everything they observe. Thus 

reducing the validity of their data. 

An interview is generally a qualitative research technique which involves asking open-ended 

questions to converse with respondents and collect elicit data about a subject. The interviewer 

in most cases is the subject matter expert who intends to understand respondent opinions in a 

well-planned and executed series of questions and answers. Interviews are similar to focus 

groups and surveys when it comes to garnering information from the target market but are 

entirely different in their operation – focus groups are restricted to a small group of 6-10 

individuals whereas surveys are quantitative in nature. Interviews are conducted with a 

sample from a population and the key characteristic they exhibit is their conversational tone. 

Fundamental Types of Interviews in Research 

A researcher has to conduct interviews with a group of participants at a juncture in the 

research where information can only be obtained by meeting and personally connecting with 

a section of their target audience. Interviews offer the researchers with a platform to prompt 

their participants and obtain inputs in the desired detail. There are three fundamental types of 

interviews in research: 

Structured Interviews: 

Structured interviews are defined as research tools that are extremely rigid in their operations 

are allows very little or no scope of prompting the participants to obtain and analyze results. 

It is thus also known as a standardized interview and is significantly quantitative in its 

approach. Questions in this interview are pre-decided according to the required detail of 

information. Structured interviews are excessively used in survey research with the intention 

of maintaining uniformity throughout all the interview sessions. They can be closed-ended as 

well as open-ended – according to the type of target population. Closed-ended questions can 

be included to understand user preferences from a collection of answer options whereas open-

ended can be included to gain details about a particular section in the interview. 

Advantages of structured interviews: 

 Structured interviews focus on the accuracy of different responses due to which 

extremely organized data can be collected. Different respondents have different type 

of answers to the same structure of questions – answers obtained can be collectively 

analyzed. 

 They can be used to get in touch with a large sample of the target population. 

 The interview procedure is made easy due to the standardization offered by structured 

interviews. 

 Replication across multiple samples becomes easy due to the same structure of 

interview. 

 As the scope of detail is already considered while designing the interview, better 

information can be obtained and the researcher can analyze the research problem in a 

comprehensive manner by asking accurate research questions. 



 Since the structure of the interview is fixed, it often generates reliable results and is 

quick to execute. 

 The relationship between the researcher and the respondent is not formal due to which 

the researcher can clearly understand the margin of error in case the respondent either 

degrees to be a part of the survey or is just not interested in providing the right 

information. 

Disadvantages of structured interviews: 

 Limited scope of assessment of obtained results. 

 The accuracy of information overpowers the detail of information. 

 Respondents are forced to select from the provided answer options. 

 The researcher is expected to always adhere to the list of decided questions 

irrespective of how interesting the conversation is turning out to be with the 

participants. 

 A significant amount of time is required for a structured interview.   

Semi-Structured Interviews: 

Semi-structured interviews offer a considerable amount of leeway to the researcher to probe 

the respondents along with maintaining basic interview structure. Even if it is a guided 

conversation between researchers and interviewees – an appreciable flexibility is offered to 

the researchers. A researcher can be assured that multiple interview rounds will not be 

required in the presence of structure in this type of research interview. Keeping the structure 

in mind, the researcher can follow any idea or take creative advantage of the entire interview. 

Additional respondent probing is always necessary to garner information for a research study. 

The best application of semi-structured interview is when the researcher doesn’t have time to 

conduct research and requires detailed information about the topic. 

Advantages of semi-structured interviews: 

 Questions of semi-structured interviews are prepared before the scheduled interview 

which provides the researcher with time to prepare and analyze the questions. 

 It is flexible to an extent while maintaining the research guidelines. 

 Researchers can express the interview questions in the format they prefer, unlike the 

structured interview. 

 Reliable qualitative data can be collected via these interviews. 

 Flexible structure of the interview. 

Disadvantages of semi-structured interviews: 

 Participants may question the reliability factor of these interviews due to the 

flexibility offered. 

 Comparing two different answers becomes difficult as the guideline for conducting 

interviews is not entirely followed. No two questions will have the exact same 

structure and the result will be an inability to compare are infer results.    



 

Unstructured Interviews: 

Also called as in-depth interviews, unstructured interviews are usually described as 

conversations held with a purpose in mind – to gather data about the research study. These 

interviews have the least number of questions as they lean more towards a normal 

conversation but with an underlying subject. The main objective of most researchers using 

unstructured interviews is to build a bond with the respondents due to which there are high 

chances that the respondents will be 100% truthful with their answers. There are no 

guidelines for the researchers to follow and so, they can approach the participants in any 

ethical manner to gain as much information as they possibly can for their research topic. 

Since there are no guidelines for these interviews, a researcher is expected to keep their 

approach in check so that the respondents do not sway away from the main research motive. 

For a researcher to obtain the desired outcome, he/she must keep the following factors in 

mind: 

 Intent of the interview. 

 The interview should primarily take into consideration the participant’s interest and 

skills. 

 All the conversations should be conducted within permissible limits of research and 

the researcher should try and stick by these limits. 

 The skills and knowledge of the researcher should match the purpose of the interview. 

 Researchers should understand the do’s and don’ts of unstructured interviews. 

Advantages of Unstructured Interviews: 

 Due to the informal nature of unstructured interviews – it becomes extremely easy for 

researchers to try and develop a friendly rapport with the participants. This leads to 

gaining insights in extreme detail without much conscious effort. 

 The participants can clarify all their doubts about the questions and the researcher can 

take each opportunity to explain his/her intention for better answers. 

 There are no questions which the researcher has to abide by and this usually increases 

the flexibility of the entire research process. 

Disadvantages of Unstructured Interviews: 

 As there is no structure to the interview process, researchers take time to execute 

these interviews. 

 The absence of a standardized set of questions and guidelines indicates that the 

reliability of unstructured interviews is questionable. 

 In many cases, the ethics involved in these interviews are considered borderline 

upsetting. 

SURVEY 



A survey is a research method used for collecting data from a predefined group of 

respondents to gain information and insights into various topics of interest. They can have 

multiple purposes, and researchers can conduct it in many ways depending on the 

methodology chosen and the study’s goal. In the year 2020, research is of extreme 

importance, and hence it’s essential for us to understand the benefits of social research for a 

target population using the right survey tool. The data is usually obtained through the use of 

standardized procedures to ensure that each respondent can answer the questions at a level 

playing field to avoid biased opinions that could influence the outcome of the research or 

study. The process involves asking people for information through a questionnaire, which can 

be either online or offline. However, with the arrival of new technologies, it is common to 

distribute them using digital media such as social networks, email. 

Online survey:  

An online survey is a set of structured questions that the respondent completes over the 

internet, generally through filling out a form. It is a more natural way to reach out to the 

respondents as it is less time consuming than the traditional way of gathering information 

through one to one interaction and less expensive. The data is collected and stored in a 

database, which is later evaluated by an expert in the field. As an incentive for respondents to 

participate in such online research, businesses offer rewards like gift cards, reward points that 

they can redeem for goods or services later, free airline miles, discounts at gas stations, etc. 

Research studies with rewards are a win-win situation for both businesses and respondents. 

Companies or organizations get valuable data from a controlled environment for market 

research. 

Advantages of an online survey 

 Accuracy: In an online research study, the margin of error is low, as the respondents 

register their responses by easy selection buttons. Tradition methods require human 

interference, and according to a study, human intervention increases the margin of 

error by 10%. 

 Easy and quick to analyze: Since all the responses are registered online, it is 

straightforward to analyze the data in real-time. It is also ready to draw inferences and 

share the result. 

 Ease of participation: In this new age technology-oriented universe, most people on 

this planet have access to the internet. Respondents prefer receiving the survey over 

the email. Ease of participation dramatically increases as the respondents can choose a 

suitable time and place, according to their convenience, to register their responses. 

 Great branding exercise: In an online design, organizations or businesses have this 

opportunity to develop their questionnaire to align with their brand. Using logos and 

similar brand language (color and fonts) gives the companies an advantage as 

respondents can connect better with the brand. 

 Respondents can be honest and flexible at the same time: According to a study, 

researchers have found increased participation by respondents when deployed with 

online surveys rather than answering lengthy questions. By designing questionnaires 



that ask relevant questions, respondents are honest with their answers and can skip the 

questions or respondents to a more neutral option, increasing their flexibility to 

respond. 

Survey Methods 

 

Survey methodology studies the in-depth sampling of individual units from a population and 

administering data collection techniques on that sample. It includes instruments or processes 

that ask different question types to a predefined sample, to conduct data-collection, and 

increase the survey response rate. 

 

The two distinctive member types are professionals in the field that focus on empirical survey 

errors and others that work to design surveys and reduce them. The primary tasks of an admin 

while deploying a survey is to identify and create samples, validate test questions, select the 

mode to administer questions, and verify data collection methods, statistical analysis, and 

data reporting. 

Survey Methods based on Design 

Research studies are of the following types: 

2. Cross-sectional studies: Cross-sectional study is an observational research type that 

analyzes data of variables collected at one given point of time across a sample 

population. Population or a predefined subset. This study type is also known as cross-

sectional analysis, transverse study, or prevalence study. The data gathered in a cross-

sectional study is from people who are similar in all variables except the one under 

study. This variable remains constant throughout the cross-sectional study. 

3. Longitudinal studies: Longitudinal study is an observational study employing 

continuous or repeated measures to follow particular individuals over a prolonged 

period, often years or decades. The longitudinal research collects data that is either 

qualitative or quantitative. In a longitudinal study, respondents are under observation 

over a period, ranging from months to decades, to observe any changes in them or 

their attitude. For example, a researcher wants to find out which disease affects young 

boys (in the age group of 10-15). Then, the researcher will observe the individuals 

over that period to collect meaningful data. 

4. Correlational studies: Correlational study is a non-experimental type of research 

design where two distinct variables are studied. Statistical analysis helps to examine 

the relationship between them without the interference of external “variables.” This 

study aims to understand the change and level of change in one of the two variables in 

the study if the other variable changes. For example, if an ice-cream truck has a jingle 

that can be loudly heard, people start to understand which ice-cream truck is in the 

neighborhood and how far it is from the person’s location. 



Survey data collection 

The methods used to collect survey data have evolved with time. Researchers have 

increasingly moved away from paper surveys to using quick, online questionnaires for survey 

data collection method has its pros and cons, and the researcher has to, in most cases, use 

different ways to collect the requisite data from a sample. The survey response rates of each 

of these methods vary as multiple factors like time, interest, incentive, etc. play a role in the 

data collection process. In the section above, we have looked at survey data collection 

methods based on design, cross-sectional research, and longitudinal surveys. In this method, 

we will look at the four main survey data collection methods based on their actual 

implementation. They are: 

1. Online: Online surveys have now become the most widely used survey data 

collection method. There is a wide variety of advanced and straightforward question 

types that are available in online surveys. The data collection and data analysis are 

now structured and easy to manage. The survey response online is very high 

compared to other research options. 

2. Telephone: Telephone surveys are a cheaper method than face-to-face surveys and 

less-time consuming too. Contacting respondents via the telephonic medium requires 

less effort and human resources. Still, the survey response rate could be debatable as 

respondents aren’t very trusting to give out information on the call. In this survey data 

collection method, the researcher also has less scope to digress from the survey flow. 

3. Face-to-face: Face-to-face surveys are on the most widely used methods of survey 

data collection. The survey response rate in this survey data collection method is 

always higher because the respondent trusts the researcher since it is in-person. The 

survey design in this research method is planned well in advance, but there is so scope 

to digress to collect in-depth data. 

4. Paper or print: The least used survey data collection method that is now being used 

mostly in field research is paper surveys. Researchers and organizations are moving 

away from using this method since they are logistically tough to manage and tough to 

analyze. These can be used where laptops, computers, and tablets cannot go, and 

hence they use the age-old method of data collection; pen and paper. 

Meaning: The case study method is a very popular form of qualitative analysis and involves a 

careful and complete observation of a social unit, be that unit a person, a family, an 

institution, a cultural group or even the entire community. It is a method of study in depth 

rather than breadth. The case study places more emphasis on the full analysis of a limited 

number of events or conditions and their interrelations. The case study deals with the 

processes that take place and their interrelationship. Thus, case study is essentially an 

intensive investigation of the particular unit under consideration. The object of the case study 

method is to locate the factors that account for the behaviour-patterns of the given unit as an 

integrated totality. 

CASE STUDY  



The case study method of data collection is a technique by which individual factor whether it 

be an institution or just an episode in the life of an individual or a group is analysed in its 

relationship to any other in the group. Thus, a fairly exhaustive study of a person (as to what 

he does and has done, what he thinks he does and had done and what he expects to do and 

says he ought to do) or group is called a life or case history. Burgess has used the words “the 

social microscope” for the case study method.” Pauline V. Young describes case study as “a 

comprehensive study of a social unit be that unit a person, a group, a social institution, a 

district or a community.” In brief, we can say that case study method is a form of qualitative 

analysis where in careful and complete observation of an individual or a situation or an 

institution is done; efforts are made to study each and every aspect of the concerning unit in 

minute details and then from case data generalisations and inferences are drawn. 

Characteristics of Case Study method 

The important characteristics of the case study method are as under: 

 Under this method the researcher can take one single social unit or more of such units 

for his study purpose; he may even take a situation to study the same 

comprehensively. 

 Here the selected unit is studied intensively i.e., it is studied in minute details. 

Generally, the study extends over a long period of time to ascertain the natural history 

of the unit so as to obtain enough information for drawing correct inferences. 

 In the context of this method we make complete study of the social unit covering all 

facets. Through this method we try to understand the complex of factors that are 

operative within a social unit as an integrated totality. 

 Under this method the approach happens to be qualitative and not quantitative. Mere 

quantitative information is not collected. Every possible effort is made to collect 

information concerning all aspects of life. As such, case study deepens our perception 

and gives us a clear insight into life. For instance, under this method we not only 

study how many crimes a man has done but shall peep into the factors that forced him 

to commit crimes when we are making a case study of a man as a criminal. The 

objective of the study may be to suggest ways to reform the criminal. 

 In respect of the case study method an effort is made to know the mutual inter-

relationship of causal factors. 

 Under case study method the behaviour pattern of the concerning unit is studied 

directly and not by an indirect and abstract approach. 

 Case study method results in fruitful hypotheses along with the data which may be 

helpful in testing them, and thus it enables the generalised knowledge to get richer 

and richer. In its absence, generalised social science may get handicapped. 

Techniques Used in Case Studies 

The most common techniques used to collect data for case studies are: 

 personal interviews 



 direct observation 

 psychometric tests 

 archival records 

Advantages of Case Studies 

One major advantage of the case study in psychology is the potential for the development of 

novel hypotheses for later testing. Case studies are used to explore ideas on a subject and can 

determine underlying principles. An “average” or “typical” case is often not the richest in 

terms of information, but with a case study, researchers can choose the most informative 

subjects to examine in depth. Picking and choosing data like this is impossible in 

experimental studies. This method can also provide incredibly detailed descriptions of 

specific and rare or otherwise hard-to-study cases. With rare events, such as specific injuries 

to the brain or sociopathic behavior, a case study allows for a detailed analysis of the 

behaviors and situations related to these events which could not be recorded ordinarily. 

Lastly, this type of research also allows for the observation of phenomenon in real-life 

situations. 

Disadvantages of Case Studies 

A researcher cannot draw cause and effect relationships from case studies. Even though a 

case study may indicate that a specific circumstance is associated with a particular trait or 

situation, it does not mean that all cases relate to those same factors. Case studies also cannot 

test hypotheses. While they can gather information to inform hypotheses, they cannot support 

or refute a prediction. Case studies cannot be generalized to the overall population, as in 

experimental research, nor can they provide predictive power, as in correlational research. 

The observations made in a case study are based on a very limited sample, and since this 

sample is not randomized or typically very large, the findings cannot be extrapolated to apply 

to broader contexts. 

Evolution and scope: The case study method is a widely used systematic field research 

technique in sociology these days. The credit for introducing this method to the field of social 

investigation goes to Frederic Le Play who used it as a hand-maiden to statistics in his studies 

of family budgets. Herbert Spencer was the first to use case material in his comparative study 

of different cultures. Dr. William Healy resorted to this method in his study of juvenile 

delinquency, and considered it as a better method over and above the mere use of statistical 

data. Similarly, anthropologists, historians, novelists and dramatists have used this method 

concerning problems pertaining to their areas of interests. Even management experts use case 

study methods for getting clues to several management problems. In brief, case study method 

is being used in several disciplines. Not only this, its use is increasing day by day. 

 


